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New Technology: “We don’t 
know what we don’t know.”

1). Rapid Change and Adoption
2). New Applications
3). Emergent Organization (Self-
organization)

4). Resilient Technology
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Who tweets?
More users are female (55%) 
Largest single age demographic, 18 to 34 (45%) 

Over 50 demographic (14%)
Majority  Caucasian (69%)*
African American (16%)
Hispanic (11%)
Income distribution associated with use

30% + 100K
March, 2010, Quantcast
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“Old” Media System
1) “Command post perspective” (Quarantelli, 

1982)

2) “Mediated disaster:” Time, Space (access) 
Gatekeeper / Filter

3) Universal Audience

4) Vicarious Participation
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“New” Media System
1) Speed

2) Not “mediated” - “Participant” as source 
and “On-the-ground” perspective

3) Selected (Limited) Audience

4) Immediacy / Presence 

5) Vicarious Participation
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“New” Media System
• Disasters Promote Adoption

• System Uses:
Response Management
Uncertainty Reduction -

Sending/Receiving

Psychological Security

The Need to Talk about Crisis
Recovery – Reconstituting Community 
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“New” Media & Crisis

Information Seeking / Sharing

Information Vacuum

Gender Differences

Social Network Size

Credibility

Functionality

(Spence, Lachlan, &  Westerman, 2009)
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“Old” + “New” Media System
Tweet  and Re-Tweet

Media Convergence

“Citizen Journalist” & “First 
Communicator”

Complex System with Human & Technical 
Components
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Tweet Contents
Providing information (37.1%)

(Warnings, updates, answers)

Commentary (33.6%)

Personal (Impact) (25.6%)

Asking for information

(For officials, media, or others)

Promotional (4%)

(Media coverage, unrelated products, services)

(Vultee & Vultee, 2009)
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Example
2007 San Diego Wild Fires

KPBS

Twitter

Google Maps

Focused Information

Two Way

First Hand Accounts









DEPARTMENT OF COMMUNICATION   /  COLLEGE OF FINE PERFORMING  & COMMUNICATION ARTS / DETROIT, MI  48202

Where do we go from here?
Development of integrated “New” & “Old” 
Media Systems

Consistency of Messages

Reach to Multiple Audiences

Credibility

Technology 
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Where do we go from here?
Strategies for Adoption

Technology +  Factors of Human Use

Message Characteristics:

Inadequate room for details/ The 

why question.

Driving traffic to other sources
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Where do we go from here?
Exploring Capacity

Remote Sensing Devices

Situational Awareness

4 Square
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