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What We’ve Learned

« Cognitive engagement — ex: knowledge of scientific consensus....
» Affective engagement — perceived risk; worry; optimism/hope....
* Behavioral engagement — behavior change; policy support....

* “We don’t see things as they are; we see things as we are”

1. Audience research, segmentation

2. Message testing
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3. Trusted sources
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Figure 2: Certainty of Belief about the Reality of Global Warming, March 2012
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Six Americas, March 2012 and Now. 2011
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Alarmed (13%)

Figure 4: Perceived Cause of Global Warming, March 2012
"Assuming global warming is happening, do you think itis..."
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Figure 7: Global Warming lIssue Priority, 2008-2012: "Do you think global warming should be a
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Help free us from dependence on foreign oil

Protect God's creation

Provide a better life for our children and grandchildren
Create green jobs and a stronger economy

Prevent the destruction of most life on the planet
Improve our national security

Improve people's health

Save many plant and animal species from extinction

Protect world’s poor from harm caused by the
wealthy

Save people around the world from poverty and
starvation

Lead to more government regulation
Cause energy prices to rise

Cost jobs and harm our econamy
Interfere with the free market
Undermine American sovereignty

Harm poor people more than it helps them

Benefits: -Strongly agree [ | Moderately agree
Drawbacks: st rongly agree M Moderately agree

S0

Percent
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Perceived scientific
agreement

Global warming
key beliefs:

Belief certainty
Human causation
Collective efficacy
Harm timing
Harm extent

Policy support

Injunctive beliefs



Stressing the Scientific Consensus

«  Scientific consensus on climate change as key message (The Consensus Project)

Question: Would it be persuasive to different segments of 6 Americas?

07 out of 100 clmate experts tink
Plmans are changing global temperature
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http://theconsensusproject.com/

Global Warming Still Seen as a
Relatively Distant Threat

B GW will cause a great deal of harm B Moderate amount of harm
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150A] ‘IT()AJ 170A) /0 21 A]

You personally 4/ Your family ~ People in your People inthe People in other People in Plant/animal Future
community us industrialized developing species generations of
societies countries people

How much do you think global warming will harm...?

Base: Americans 18+ (n=1,045) ac
George Mason University

Center for Climate Change Communication
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Climate Change “Framing”

 Frame - an “interpretive package” of information that emphasizes issue
causes and solutions

e Climate change impacts and benefits of taking action

A public health frame
Makes climate change a more proximate threat?

Makes the benefits of taking action more tangible?
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SPECIAL REPORT GLOBAL WARMING

BE
WORRIED.
BE
WORRIED.

Climate change isn't some vague
future problem—it's already
damaging the planet at an alarming
pace, ||ere"$|10|t| it affects you, your
kids and their kids as well

EARTH AT THE TIPPING POINT
HOW IT THREATENS YOUR HEALTH
HOW CHINA £ INDIA CAN HELP
SAVE THE WORLD—OR DESTROY IT
THE CLIMATE CRUSADERS
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Proportion represented by area
Source: Yale Project on Climate Change Communication

 Alarmed, Concerned, and Cautious — most favorable responses to public
health threats and benefits of taking action

 Disengaged, Doubtful, and Dismissive — less favorable responses to
public health threats; responses to benefits of taking action still positive.
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Climate Scientists Are Americans’ Most Trusted
Source of Information
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Deepen Understanding, Explain Complexities

. WLTX HomE

Exactly

5 October 2009

ea for this blog came
‘two sources. The first
irce was a comment on
earlier story posted in
Earth, Science, and
echnology section (to
see the story click here).

In the comment section,
donnielex wrote:

"By the way, the article
above does notinform you
that global warming does
not cause droughts or dry
weather. Global warming
would mean MORE RAIN. |
would defer to Mr. Gandy
on that though. Am |
correct Mr. Gandy, wouldnt
global warming mean
more evaporation of
surface water and snow

SETTING THE

WEATHER STRAIGHT

G AN DY RCHERN ETEOROTGGIETS
WEATHER

NEWS Jim’s Blo P

Global Warming = More Rain? Not

All of Jim's Blogs:
= Global Warming = More Rain? Not
Exactly
= Hugo: Twenty Years Later
= Waather Now
= SHOW OR BUST
» THE SPRING 2008 OUTLOOK
= A WINTER AND DROUGHT UPDATE
= WILL IT BE A COLD WINTER?
= CLIMATE CHANGE: THE GREATEST
CHALLENGE OF OUR AGE
= FEAST OR FAMINE

* THE CHANGING FACE OF BROADCAST
METEOROLOGY

= WALL IT BE A HOT SUMMER?

= CLIMATE CHANGE: A PROPOSAL

* CLIMATE CHANGE: A RESPONSE

= MEW ORLEANS: THE BATTERED CITY L o}
RECOVERS

= HURRICAME SEASOMN 2008: 25 YEARS OF
FORECASTING

= CLIMATE CHANGE: LIBERALS ARE
MORONS, BUT CONSERVATIVES ARE
IHOTS

= THE TORNADO QUTBREAK OF

SATURDAY, MARCH 15
= PIGS CAN'T FLY, BUT MOBILE HOMES .
CAN

= THE THRILL OF THE CHASE

= IN PURSUIT OF A TORMADO:

PALMEL

Mr. Maibach goes on NPR...
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http://www.npr.org/2013/02/19/171832641/forecasting-climate-with-a-chance-of-backlash

In Summary

« Engaging hearts and minds — knowledge, emotions, and support

(1) Audience research, segmentation — the 6 Americas protocol

e http://www.climatechangecommunication.org/global-warmings-six-americas-
screening-tools

e http://www.climatechangecommunication.org/images/files/Six Americas Scree
ning Tool Manual July2011.pdf

(2) Messages that fit your goal(s) — behavior change vs. policy support

(3) Trusted sources — “Only Nixon can go to China”
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http://www.climatechangecommunication.org/global-warmings-six-americas-screening-tools
http://www.climatechangecommunication.org/global-warmings-six-americas-screening-tools
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Thanks!

Chris Clarke
George Mason University
Center for Climate Change Communication
http.//www.climatechangecommunication.org/

cclark27@amu.edu
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