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NRC: Engaging Private Forestland Owners 
in Issues Related to Climate Change 

 

http://z.umn.edu/NRCsagor 
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PREMISES: 
Desired impacts: 
Keep forest land forested 
Increase productivity 
 
Focus on adaptation: 
Monitoring, awareness 
Active management essential 
Informed, forward looking 
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GENERAL STRATEGIES: 
Use low-cost, accessible platforms to 

answer basic questions, e.g.: 
How to find a forester? 
What are my options? 
What forest health issues should I watch for? 
 
Accessible:  Broadly defined 
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Offer workshops for deeper engagement, 
learning 

 
Core audiences 
Impact focus 
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Circle back: Use 
digital media to 
amplify, broaden 
reach 
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CLIMATE STRATEGIES: 
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FOCUS ON FOREST HEALTH 
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COMBINE FORESTRY WITH 
CONTENT WITH BROADER APPEAL 
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INVITE, ENABLE DIALOGUE 



TACTICS 



DELIVER THE CONTENT 

Flickr: andy in nyc 

http://www.flickr.com/photos/andyinnyc/2077709945/in/photolist-4aANMg-4eeK8H-4w4KAs-4AtPCQ-4EFmgU-4LbobJ-4Lbogd-5brQE4-5nWB53-5ARdB7-5BzqWs-5JQ7aM-5ZE75n-62epy2-62epy6-62iwpy-62iwpE-6byRJD-6cfBtz-79Qjxj-7dEkxt-7dEndH-7dEnLz-7dEo14-7dEriD-7knZf7-7mWX2M-7mWXhM-7mWXBT-7n1R6J-7n1Rkb-7nRQUp-7rZz3y-7ukTKB-7TJbpn-7TMs9Q-7TJe9D-7TJf7K-7TJchz-dy7jmc-dVvWC4-d8KtsN-d8KJ2A-7Dt7PK-b4SbeB-aMoGgg-dTX3X3-9jdozq-923fKM-8oiYy8-a8jovN/


Email update 



DELIVER THE CONTENT: EMAIL 
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AUTOMATE, PUBLISH IN 
MULTIPLE LOCATIONS 

Embeddable anywhere 
Automatically updates 
Links back to Extension 
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MAKING CONTENT DISCOVERABLE 
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DISCOVERABLE: OAK WILT 
WIDGET ON DNR 
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IMPACT: MODELS OF CHANGE 

Conversions 
 
Repeated, deeper engagement 
 
Build on core offerings: reinforce, add value 
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OAK WILT “WIDGET” 

65% of traffic on oak wilt 
page comes from widget 
 
45% go on to view other 
Extension content 
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SUMMARY 
Adaptation 
Combine broadcast + targeted education 
Content: Forest health, surround with broadly 

appealing content, invite dialogue 
Put it where they look 
Focus on impact, measure “conversions”  
 
More:  http://z.umn.edu/NRCsagor  

http://z.umn.edu/NRCsagor
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