


Survey Methodology

 Pre-exposure baseline survey

 Post – exposure survey – one week after the episode 
airs

 Follow-up survey – six weeks after the episode airs

 Separate samples for each wave, 500 respondents per 
wave

Source: Kaiser Family Foundation, Television as a Health Educator: A Case Study of Grey’s Anatomy, September 2008.
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Findings

More than 90% chance of 
having a healthy baby

As far as you know, if a woman who is HIV positive becomes pregnant 
and receives the proper treatment, what is the chance that she will 
give birth to a healthy baby — that is, a baby who is not infected with 
HIV?  Is there…

15%

Before Grey’s
episode

61%

One week after
Grey’s episode

Source: Kaiser Family Foundation, Television as a Health Educator: A Case Study of Grey’s Anatomy, September 2008.
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Total Agree 
(strongly/somewhat)

Agree/Disagree:  It is irresponsible for a woman who knows she is HIV 
positive to have a baby.

Before Grey’s
episode

61%

One week after
Grey’s episode

34%

Source: Kaiser Family Foundation, Television as a Health Educator: A Case Study of Grey’s Anatomy, September 2008.



Nielsen Ratings

17.5 million viewers

Source: Kaiser Family Foundation, Television as a Health Educator: A Case Study of Grey’s Anatomy, September 2008.



Blogs

“Did anyone watch Grey’s last night? 
It made me baul [sic] my eyes out… I 
had no idea that someone with HIV 
would have a 98% chance of having a 
healthy baby…”

Source: Kaiser Family Foundation, Television as a Health Educator: A Case Study of Grey’s Anatomy, September 2008.



Blogs

“That stunned me too. I thought it 
was almost a certainty for the child to 
get it. Wow.”

Source: Kaiser Family Foundation, Television as a Health Educator: A Case Study of Grey’s Anatomy, September 2008.
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Information Retention
As far as you know, if a woman who is HIV positive becomes pregnant 
and receives the proper treatment, what is the chance that she will 
give birth to a healthy baby — that is, a baby who is not infected with 
HIV?  Is there…

Before Grey’s
episode

15%

One week after
Grey’s episode

61%

45%

Six weeks after 
Grey’s episode

Source: Kaiser Family Foundation, Television as a Health Educator: A Case Study of Grey’s Anatomy, September 2008.

More than 90% chance of 
having a healthy baby
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46%
16%
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61%

Before Grey’s
episode
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Total Agree 
(strongly/somewhat)

Agree/Disagree: It is irresponsible for a woman who knows she is HIV 
positive to have a baby.

47%

Six weeks after 
Grey’s episode

Source: Kaiser Family Foundation, Television as a Health Educator: A Case Study of Grey’s Anatomy, September 2008.
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27%

13%



Advantages of Content Integration

 It can be very effective in communicating 
information and affecting attitudes

 You can reach a large audience quickly

 You can target your audience effectively –
instead of having to attract them to your 
content, put your content where their eyeballs 
already are
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