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Survey of Meeting Harassment 

• Internet survey and interviews 
 

• All participants in STEM professions 
 

• Not a random sample 
 
• 60% incidence rate is not surprising 



 This Happened 



 And This Happened 



And it didn’t go away  











Survey of 
Meeting 

Experiences 

Types of harassment  
 
Impact of harassment 
on target’s behavior 

 
Obstacles to reporting 
 
 



Harassment Happens 



Mutually 
respectful & 

safe 

Mutually 
flirtatious & 

playful 

Non-mutual, 
unwanted, 

inappropriate 
speech or 
behavior 

Obvious 
harassment, 
threatening 
speech or 
behavior, 

quid pro quo 

Physical 
harassment, 

touch, 
isolating, 

blocking path 

Criminal 
harassment 

Continuum of Harassment 



STREET 
HARASSMENT Comment on appearance  

(84%) 
 
Called an endearment  (83%) 
 
Leering or staring   (79%) 
 
Biased/bigoted remark  (79%) 
 

Percent of those reporting harassment.  
More than one response allowed. 



PHYSICAL 
HARASSMENT Touched, groped, or grabbed  

(39%) 
 
Followed or stalked  32% 
 
Trapped or purposely blocked 
path  31%  
  
 



RESISTANCE 
TESTING 

 
Pretended interest in target’s 
work or professional 
advancement as prelude to a 
sexual advance  (41%) 
 
Asked about target’s personal 
life  (85%) 
 
Volunteered information about 
personal life  (77%) 
 



RESISTANCE 
TESTING 

Asked for phone number, 
hotel room number, or date  
(59%) 
 
Asked for sex  (49%) 
 
Implied benefit or threat 
(“quid pro quo)” (21%)  
  
Feeds into self-doubt, 
impostor syndrome 
 



How Does 
Harassment 
Affect 
Targets? 

Avoid the harasser(s) (61%) 
 
Give greater thought to what they 
wear (52%) 
 
Think about their personal safety at 
meetings (49%) 
 
Avoid social events at meetings 
(33%) 



Why Don’t 
Targets 
Report 
Harassment
?  

Thought the harassment 
was not serious enough to 
report (70%) 
 
Did not know how or to 
whom to report the incident 
(54%)  
 
 



Why Don’t 
Targets 
Report 
Harassment
?  

 
Afraid report would not be 
taken seriously (42%)  
 
Afraid of being labeled a 
complainer or trouble-maker 
(46%)  
 
Afraid she would be blamed 
for inviting or encouraging the 
harassment (24%) 
 



What Would 
Encourage  
Targets to 
Report 
Harassment?  

Knowing:  
 
How to report it  (76%) 
 
Report would be confidential  
(73%) 
 
Meeting has an anti-
harassment policy  (62%) 
 
What action would be taken 
(60%)  



What 
Attendees 

Want Have and enforce an 
anti-harassment policy  
(70%) 
 
Ban repeat harassers 
(77%) 
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