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Cultural consonance is the 

degree to which individuals 

approximate, in their own beliefs 

and behaviors, the prototypes 

for belief and behavior encoded 

in shared cultural models 

 

 

Cultural models 

 

 

 

          Cultural consonance 

 

 

 

                         Health outcomes 



Cognitive culture theory 

Culture = shared knowledge 

A clear social ontology 

Applies to both social aggregates and individuals 

Facilitates the study of intracultural diversity 

Distinguishes culture from other social-psychological terms 

Links the cultural  the individual  the biological 



The Cultural Consensus Model 
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Overall 

Cultural 

Consensus 

 

Each respondent’s cultural  

competence or relative  

degree of shared knowledge 

Cultural answer key or 

consensus set of responses,  

weighted by pattern of 

knowledge sharing 

Responses of 

Individuals 

(Romney, Weller and Batchelder 1986) 



Stage 1: Staff training in 

research methods 

Step 1: Free 

lists 
Step 2: Pile sorts 

Step 3: 

Rankings 

Interview for assessing cultural 

consensus in each  cultural 

domain 

Stage 2: Collection of survey 

data in four neighborhoods to 

measure cultural consonance 

 

Collection of data 

in Neighborhood 1 

Collection of data in  

Neighborhood 2 

Collection of data 

in Neighborhood 3 

Collection of data 

in Neighborhood 4

  

 

Focus Groups 
Open-ended 

  individual interviews 

Cultural modeling 

phase 
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2-Year Followup 
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Cultural Domains 

Lifestyle 

Social support 

Family Life 

National character 

Work and Education 



Illustrative cultural domains 

Lifestyle  

– Material goods and leisure-time activities 

– A performative dimension of class that represents 

status attainment in social interaction 

Family life  

– Characteristics constructing the good Brazilian family 



Casa própria – House of one’s own 

Carro - Car 

Geladeira - Refrigerator  

Televisão - Television 

Fogão - Stove 

Roupas boas – Nice clothes 

Boa comida – Good food 

Móveis - Furniture 

Aparelho de som – Sound system 

Telefone - Telephone 

Dinheiro suficiente para gastos – Money enough for extras 

Microondas – Microwave oven 

Computador - Computer 

Dinheiro pela escola – Money for education 

Máquina lavar roupas – Washing machine 

Vídeo - VCR 

Freezer - Freezer 

Jóias - Jewelry 

Acesso a Internet – Internet access 

Uma chácara – Second home in the country 

Celular  - Cell phone 

Assistir TV – Watch TV 

Praticar esportes – Practice sports 

Ler - Read 

Ir ao cinema – Go to the movies 

Fazer visitas – Visit people 

Ir ao shopping – Go to the mall 

Viajar - Travel 

Ir ao clube – Go to a private club 

Caminhar - Walk 

Ir ao barzinho – Go to a bar 

Descansar - Rest 

Dormir - Sleep 

Ouvir som – Listen to music 

Ir ao teatro – Go to the theater 

Ir à igreja – Go to church 

Estudar - Study 

Usar a internet – Use the internet 

Ir à festas – Go to parties 

Conversa com amigos – Converse with friends 

Almoçar fora de casa – Eat lunch out 

Bingo - Bingo 

 



 

União - Union 

Uma família que briga – A family that fights 

Bom relacionamento – Good relationships 

Desrespeito - Disrespect 

Amor - Love 

Tem vícios – A family with members that have addictions 

Religiosa - Religious 

Se ajudam – Help one another 

Sem educação – Lacking manners 

Honestidade - Honesty 

Violência - Violence 

Falsidade - Pretence 

Uma família com firmeza – Strength to confront problems 

 Fazem críticas - Critical 

Trata bem os outros – Treat people well 

Egoismo – Self-centeredness 

Família alegre - Happiness 

Família trabalhadora – Hard-working 

Família com diálogo - Communications 

Compreensão - Understanding 

Irresponsibilidade - Irresponsibility 

Infidelidade - Unfaithfulness 

Exploração - Exploitation 

Família organizada - Organized 

 



More important 

Less important 
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Importance for having 

   a family 

Domain of lifestyle Domain of family life 



Results – Cultural Consensus 



Case Summariesa

House 3.92 1.500

Stove 3.92 1.500

Study 3.86 3.000

School 3.84 4.000

Refrigerator 3.81 5.000

Rest 3.79 6.000

Converse 3.70 7.000

Telephone 3.69 8.000

Read 3.62 9.000

Play sports 3.61 10.000

Furniture 3.44 11.000

Go to church 3.32 13.000

$$Extras 3.36 12.000

Car 3.16 14.000

TV 2.98 15.500

Computer 2.98 15.500

Washing machine 2.90 17.000

Internet access 2.75 18.000

Watch TV 2.66 20.500

Go to parties 2.66 20.500

Surf the net 2.69 19.000

Listen to music 2.63 22.000

Go to theater 2.62 23.000

Sound system 2.44 25.000

Go to club 2.45 24.000

Cell phone 2.41 26.500

Go to movies 2.41 26.500

Go out to lunch 2.12 28.000

Go to shopping 2.11 29.000

Go to bars 1.97 30.000

VCR 1.94 31.000

Microwave 1.51 32.000
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Calculating Cultural Consonance in Lifestyle 

1.  No      0 

2.  Yes    1 

3.  No      0 

4.  No      0 

5.  Yes    1 

6.  No      0 

7.  No      0 

8.  Yes    1     

9.  Yes    1 

10.  Yes    1 

11.  Yes    1 

12.  Yes    1 

13.  Yes    1 

14.  No      0 

15.  No      0 

16.  No      0 

17.  Yes    1 

18.  No      0 

Total =        9 

9/18=       .50 

Responses of Respondent 10042 

Case Summariesa

House 1.500

Stove 1.500

Time to study 3.000

$$ for school 4.000

Refrigerator 5.000

Time to rest 6.000

Time for friends 7.000

Telephone 8.000

Time to read 9.000

Time for sports 10.000

Furniture 11.000

Time for church 13.000

$$ for extras 12.000

Car 14.000

Televison 15.500

Computer 15.500

Washing machine 17.000

Internet access 18.000

18 18
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Limited to first 18 cases.a. 



Cronbach’s alpha = .87 



Description of cultural domains 

   using free listing 

Exploration of dimensions 

   of meaning 

Confirmation of consensus 

  around principal dimension 

  of value 

Development of scale of  

   cultural consonance based  

   on consensus meaning  

   of terms 

A straight line from natural speech acts     

to measurement = emic validity 





Cultural consonance in lifestyle 

Cultural Consonance and Blood Pressure in 

Brazil: 1991 and 2001 

Low cultural consonance 

   in social support 

Mod 

High 

Low cultural consonance 

     in social support 

Mod 

High 

Projeto SEPA - 1991 Projeto CADI - 2001 



Cultural consonance in family life and depression 

by neighborhood (2011) 

Lower class 

 r = - .58 

Working/middle 

  class 

 r = - .39 



Cultural consonance in family life mediates 

a GxE effect on depressive symptoms 



General 

Life 

Goals 

Lifestyle                                      Social support 

                         Education & Work 

    Family life                                            National identity 



Longitudinal effects of cultural consonance on 

risk of depression 

*p < .05     **p < .01 



Path analysis of depressive symptoms in relation to 

cultural consonance, agency, and SES 



What health outcomes are associated with 

cultural consonance? 

Blood pressure (Dressler et al.; Schultz; Sweet) 

Depressive symptoms (Dressler et al.; Dengah; Schultz) 

C-reactive protein (Dressler et al.) 

Body composition (Dressler et al.; Reyes-Garcia et al.) 

CD4 counts among HIV+ women (Copeland) 

Reported symptoms of susto (Brooks) 

Pregnancy-related anxiety (Jackson) 

Internet addiction (Snodgrass et al.) 



Do the effects of cultural consonance 

extend across different cultural domains? 

 
Family life, national identity, 

food, career aspirations 

(Dressler et al.) 

Success in Azeroth versus the 

‘real world’ (Snodgrass et al.) 

The good life among Brazilian 

Pentecostals (Dengah) 

Devotion to the Virgin of 

Guadalupe (Read-Wahidi) 

Managing HIV+ status in the 

slums of Nairobi (Copeland) 

Fulfilling social roles in the 

Andean highlands (Brooks) 

Models of a ‘good pregnancy’ 

in Mexico (Jackson) 

Leisure activities in China and 

Taiwan (Chick) 

Life priorities among the 

Tsimane’ (Schultz) 

 



Stage 1: Staff training in 

research methods 

Step 1: Free 

lists 
Step 2: Pile sorts 

Step 3: 

Rankings 

Interview for assessing cultural 

consensus in each  cultural 

domain 

Stage 2: Collection of survey 

data in four neighborhoods to 

measure cultural consonance 

 

Collection of data 

in Neighborhood 1 

Collection of data in  

Neighborhood 2 

Collection of data 

in Neighborhood 3 

Collection of data 

in Neighborhood 4

  

 

Focus Groups 
Open-ended 

  individual interviews 

Cultural modeling 

phase 

S 

U 

R 

V 

E 

Y 

2-Year Followup 




